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Consumer Sentiment

Consumer sentiment among Floridians fell slightly in January to 91.5—down one-tenth of a point from December’s
revised reading of 91.6 and 1.6 points lower than January 2015, according to the latest University of Florida consumer
survey.

Among the five components that make up the index, three declined and two increased.

Both short- and long-term views of the national economy were down. Expectations of U.S. economic conditions over the
next year fell 1.8 points to 84.1, while the outlook on U.S. economic conditions over the next five years fell 4 points to
86.8. Compared with January 2015, both components are significantly lower: 11.6 points lower for expectations in the
upcoming year, and 5.1 points lower for the next five years.

Opinions as to whether it is a good time to buy a big-ticket item fell 1 point to 100.9 but remained higher than the
January 2015 figure.

Perceptions of personal finances now compared with a year ago rose 3 points to 83.7, which is 6.2 points higher than for
the same month last year. Expectation of personal finances a year from now rose 3.5 points to 102, the same reading as
January 2015.

“While only three out of five components fell, the biggest change between January 2015 and 2016 was the more than
11-point decrease in anticipation of U.S. economic conditions over the next year,” said Hector H. Sandoval, director of
the Economic Analysis Program at UF’s Bureau of Economic and Business Research. “Although the biggest declines in
expectations of U.S. economic conditions were observed in those aged 60 and over and those in households making
more than $50,000, this unfavorable perspective is shared by all Floridians in general, independent of their gender, age
or income level.”

Economic data in Florida continues to be mostly positive, particularly in the labor market. Unemployment among
Floridians continues to fall, with December’s rate at 5.0 percent. There has also been a gain of 233,100 jobs since
December 2014, which represents an increase of 2.9 percent. According to the Florida Department of Economic
Opportunity, December was the 65th consecutive month with positive annual job growth.

Although inflation is expected to pick up as unemployment falls, the inflation rate decreased as the cost of energy
products declined. This generates uncertainty on how the Federal Reserve will respond, given the increase in the
interest rates announced last month to stay ahead of inflation. Nonetheless, the low price of gas represents a huge
savings for Floridians, putting more money in their pockets.

“Despite the positive trends in the labor market, the decline in Floridians’ consumer sentiment, in particular the decline
in the short- and long-run expectations on U.S. economic conditions, might be due to the drop in the stock market this
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year combined with the deterioration of the Chinese economy,” Sandoval said. “On one hand, if the turmoil in the stock
market persists, this will reduce consumer spending in the medium-run; on the other, job losses might occur as a
consequence of China’s slowdown,” Sandoval said.

Conducted Jan. 1-24, the UF study reflects the responses of 427 individuals who were reached on cellphones,
representing a demographic cross section of Florida.

The index used by UF researchers is benchmarked to 1966, which means a value of 100 represents the same level of
confidence for that year. The lowest index possible is a 2, the highest is 150.

Details of this month’s survey can be found at http://www.bebr.ufl.edu/csi-data
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FLORIDA ECONOMIC AND CONSUMER SURVEY
January 29, 2016
Bureau of Economic and Business Research
University of Florida

Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15 Jul-15 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15 Jan-16
Consumer Sentiment Index

FLORIDA 93.1 937 97.3 947 879 89.8 90.5 90.7 89.0 892 911 91.6 915
Men 99.8 97.1 100.1 976 89.7 93.4 92.4 959 915 903 937 96.6 93.9
Women 86.9 90.5 947 921 86.2 86.4 88.7 859 865 882 887 86.9 89.2
Under age 60 96.2 978 1019 100.1 92.0 94.4 93.8 93.1 934 938 934 96.3 95.4
Aged 60 and over 86.1 82.6 855 836 76.2 79.5 78.7 849 770 782 850 79.4 811
Income under $50,000 885 89.5 914 906 833 87.0 84.4 858 878 853 894 87.3 89.8

Income $50,000 and over 101.8 102.8 105.1 101.3 954 96.3 96.9 98.2 921 951 970 99.3 94.1

Personal financial situation now compared to a year ago

FLORIDA 775 849 88.1 853 84.2 79.3 85.9 826 812 798 86.9 80.7 83.7
Men 86.8 90.3 923 894 883 85.2 87.8 89.7 86.3 831 887 88.0 85.0
Women 68.9 79.8 842 815 805 73.7 84.1 76.0 763 76.7 853 73.9 82.4
Under age 60 84.2 90.9 934 937 897 83.5 93.4 87.0 863 858 917 90.2 87.2
Aged 60 and over 64.1 68.8 753 655 691 69.5 59.0 713 663 645 724 57.9 74.7
Income under $50,000 68.8 74.6 80.8 76.7 716 73.2 71.2 71.8 750 705 776 72.1 80.0

Income $50,000 and over 89.3 1009 993 100.2 99.8 91.0 1008 964 884 910 1011 917 88.5

Personal financial situation expected one year from now

FLORIDA 102.0 101.2 104.7 103.2 943 1029 101.8 1004 970 984 985 98.5 102.0
Men 105.0 104.2 1049 1059 97.0 1011 1024 100.2 976 98.2 1029 1048 102.1
Women 99.2 985 1045 100.7 918 104.7 101.2 100.6 964 985 945 92.6 101.9
Under age 60 110.7 1075 1126 1140 1021 111.0 106.5 106.7 106.8 108.7 1050 107.0 110.9
Aged 60 and over 82.0 84.2 83.3 78.2 733 84.4 84.7 80.0 725 727 799 77.6 79.5
Income under $50,000 101.0 101.0 1015 106.2 929 106.1 99.7 1023 98.7 96.3 100.6 100.1 103.7

Income $50,000 and over 105.6 110.2 109.7 103.3 983 1015 1034 101.8 959 1027 1035 100.6 102.4

Expected national economic conditions over the next year

FLORIDA 95.7 934 954 932 856 85.0 83.9 88.9 853 848 848 85.9 84.1
Men 1005 97.9 979 942 877 90.6 854 95,8 839 833 881 89.4 84.4
Women 911 89.2 931 922 835 79.7 825 826 866 863 81.8 82.6 83.9
Under age 60 975 96.7 98.7 976 90.6 91.2 85.7 906 89.0 873 86.0 89.0 88.2
Aged 60 and over 89.2 855 86.2 839 712 71.9 77.5 86.8 756 79.0 815 76.8 73.6
Income under $50,000 92.1 90.8 904 88.1 844 82.6 78.8 825 881 824 882 81.9 87.8

Income $50,000 and over 1043 98.7 1015 98.6 895 90.9 88.7 976 820 869 852 91.0 82.4

Expected national economic conditions over the next 5 years

FLORIDA 919 90.2 924 90.0 813 84.5 83.2 884 852 86.2 86.7 90.8 86.8
Men 1029 90.6 97.7 940 817 87.0 84.3 971 873 852 889 93.4 91.8
Women 81.7 89.8 874 863 808 82.0 82.2 80.3 832 872 847 88.5 82.0
Under age 60 90.7 93.8 96.0 926 848 89.0 84.8 88.7 879 891 875 93.3 90.5
Aged 60 and over 93.0 80.0 82.7 87.0 70.0 75.1 79.5 895 784 80.7 857 83.2 75.9
Income under $50,000 88.7 88.8 85.7 882 808 81.9 80.1 834 846 839 864 87.5 85.0

Income $50,000 and over 996 93.0 1013 926 840 92.7 85.5 98.3 888 90.2 89.7 98.6 87.6

Is this a good time to buy major household items?

FLORIDA 98.6 98.7 106.0 1019 943 97.5 97.6 93.2 96.2 96.8 98.7 101.9 100.9
Men 104.0 102.6 108.0 104.4 94.0 103.2 102.1 96.6 102.7 101.6 100.1 107.5 106.3
Women 93.5 95.0 104.2 99.6 94.5 92.0 93.4 90.1 90.1 922 974 96.8 95.9
Under age 60 98.0 100.2 108.9 1025 929 97.3 98.5 92.7 971 979 96.8 101.9 100.4
Aged 60 and over 102.2 94.7 100.1 103.2 973 96.6 93.1 97.0 923 940 105.2 101.7 101.5
Income under $50,000 91.9 92.3 98.5 93.9 87.0 91.0 92.2 89.0 925 932 943 94.9 92.6
Income $50,000 and over 110.3 111.3 1136 112.0 1055 1054 1058 96.9 1054 104.6 1055 114.6 109.5
*Revised. {Preliminary. Jan-15 Feb-15 Mar-15 Apr-15 May-15 Jun-15 Jul-15 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15 Jan-16
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Sample Size
Average age

Income Characteristics
% less than $20,000

% $20,000 to $29,999
% $30,000 to $49,999
% over $50,000

Data Collection Dates:

FLORIDA ECONOMIC AND CONSUMER SURVEY
January 29, 2016
Bureau of Economic and Business Research

University of Florida

CHARACTERISTICS OF SURVEY RESPONDENTS FOR CURRENT MONTH

427 Race
% Non-white
47 % White
Hispanic Origin
19 % Yes
13 % No
19
46

January 1 to 24, 2016

Bureau of Economic and Business Research, University of Florida

30
70

22
78

Gender
% Male
% Female

Region

% North

% Central

% Southeast
% Southwest

54
49

23
18
33
26
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