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Consumer Sentiment

Consumer sentiment among Floridians rose 2.1 points in June to 96.4, changing course after two months of decline.
Among the five components that make up the index, four increased and one decreased.

Survey respondents’ perceptions of their personal financial situation now compared with a year ago showed the
greatest increase, up 6.4 points from 85.5 to 91.9. “Importantly, all Floridians share these perceptions, independent of
their age, gender or income,” said Hector H. Sandoval, director of the Economic Analysis Program at UF’s Bureau of
Economic and Business Research.

Opinions as to whether now is a good time to buy a big-ticket household item such as an appliance increased 1.7 points
to 102, although readings vary across demographic groups. “In particular, positive perceptions are seen among women,
those under age 60 and those with an annual income of $50,000 and over, while they are negative among men, seniors
and those with income under $50,000,” Sandoval said.

Expectations of personal finances a year from now rose 3.5 points to 104.8. “Overall, Floridians appear to be more
optimistic. Most of the increase is due to the positive perceptions of consumers’ current and future personal finance
situation,” Sandoval said.

Views on the future of the U.S. economy were mixed: Expectations of U.S. economic conditions over the upcoming year
dropped 1.8 points to 91.8; however, anticipation of U.S. economic conditions over the next five years ticked up eight-
tenths of a point from 90.8 to 91.6.

The labor market in Florida has continued to strengthen, adding jobs on a monthly basis. Since the beginning of 2017,
the unemployment rate has declined steadily. The Florida unemployment rate in May was 4.3 percent, down two-tenths
of a percentage point from April. As of May, the number of jobs added statewide over the last year came to 228,000, a
2.7 percent increase that outpaces the nation’s job growth rate of 1.6 percent.

The positive outlook of Floridians may also be fueled by cheaper prices at the gas pump, the lowest in over a decade
going into the Fourth of July travel season. Having a few extra dollars left over after each fill-up may contribute to
feelings of financial well-being.

Nationwide, economic activity has increased and inflation has declined on a 12-month basis. As a result, last month the
Federal Reserve decided to raise the federal funds target range to between 1 percent and 1.25 percent.

“This change will eventually be transmitted to other interest rates, including car loans, credit cards and mortgages,”

Sandoval said. “The evolution of consumer perceptions as to whether it is a good time to buy a big household item in the
following months will be an important indicator in assessing how the increased interest rates affect consumption.”

- more -



Conducted June 1-28, the UF study reflects the responses of 479 individuals who were reached on cellphones,

representing a demographic cross section of Florida.

The index used by UF researchers is benchmarked to 1966, which means a value of 100 represents the same level of

confidence for that year. The lowest index possible is a 2, the highest is 150.

Details of this month’s survey can be found at http://www.bebr.ufl.edu/csi-data

Writer: Colleen Porter, colleenp@ufl.edu
Contact: Hector Sandoval, 352-392-2908, ext. 219, hsandoval@ufl.edu
Chris McCarty, 352-359-0974, ufchris@ufl.edu
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Jun-16 Jul-16 Aug-16 Sep-16 Oct-16 Nov-16 Dec-16 Jan-17 Feb-17 Mar-17 Apr-17 May-17 Jun-17
Consumer Sentiment Index

FLORIDA 89.7 93.0 88.1 915 898 90.3 97.3 97.3 938 99.2 957 94.3 96.4
Men 93.6 96.6 90.6 951 90.0 93.3 1025 100.7 101.6 1044 103.5 1023 1034
Women 859 895 85.8 880 896 87.6 92.4 939 863 941 884 86.9 90.0
Under age 60 93.2 951 913 946 921 93.6 99.4 1003 96.0 1011 979 96.2 98.8
Aged 60 and over 795 852 809 829 838 82.1 92.1 90.1 894 942 89.6 89.9 90.6
Income under $50,000 84.2 87.0 855 876 86.3 85.5 91.8 89.7 877 942 839 88.0 87.4

Income $50,000 and over 97.0 99.3 92.0 97.7 94.4 98.8 104.0 105.7 104.0 103.8 107.7 102.1 103.9

Personal financial situation now compared to a year ago

FLORIDA 835 86.7 773 81.0 848 81.5 82.8 87.7 881 887 910 85.5 91.9
Men 85.7 93.2 81.3 893 859 83.5 83.1 90.1 96.0 927 1000 91.0 99.7
Women 814 804 736 732 837 79.6 82.6 853 806 849 825 80.4 84.7
Under age 60 91.3 929 816 87.1 888 87.0 86.8 937 920 939 9738 92.1 98.6
Aged 60 and over 61.8 67.1 68.3 638 751 67.4 75.4 711 800 768 722 70.0 76.3
Income under $50,000 723 782 69.4 726 78.7 70.1 74.9 770 766 772 754 72.9 79.7

Income $50,000 and over 97.7 94.0 889 943 959 100.0 940 100.0 106.8 101.3 106.7 101.8 101.8

Personal financial situation expected one year from now

FLORIDA 101.4 1064 985 100.8 98.0 1015 1039 106.0 995 107.5 1051 101.3 104.8
Men 103.9 1075 1024 1022 994 1032 1114 110.6 1069 1124 109.2 108.0 113.2
Women 99.1 1053 949 995 96.7 1000 969 1016 925 1028 101.2 951 97.1
Under age 60 109.3 1139 1065 1089 104.8 1091 111.8 1124 1056 114.0 110.2 1102 1143
Aged 60 and over 80.0 835 812 780 812 82.0 84.8 905 846 911 924 82.5 83.6
Income under $50,000 99.9 1034 1009 1024 97.7 1017 1020 1022 951 1073 965 1018 101.2

Income $50,000 and over 104.4 1089 97.8 1023 100.2 103.6 106.7 110.2 1059 1083 1154 103.2 1101

Expected national economic conditions over the next year

FLORIDA 83.8 87.0 85.1 853 853 88.1 99.9 96.8 920 99.3 9238 93.6 91.8
Men 88.0 89.3 864 904 834 93.2 107.2 1029 101.0 104.7 103.7 104.1 100.8
Women 79.7 84.8 839 805 871 83.4 93.2 90.9 834 942 825 83.9 83.6
Under age 60 86.6 884 87.3 876 86.7 88.8 1012 982 941 985 925 93.2 92.8
Aged 60 and over 740 812 783 79.1 818 87.4 95.9 934 875 1004 92.6 95.4 90.3
Income under $50,000 819 816 87.2 849 849 84.6 95.7 89.1 86.2 940 80.2 86.4 83.1

Income $50,000 and over 88.2 940 855 878 86.2 934 1046 1059 1029 103.1 106.3 1004 100.1

Expected national economic conditions over the next 5 years

FLORIDA 83.1 83.0 82.0 882 906 87.9 98.5 95.1 895 968 881 90.8 91.6
Men 88.0 885 841 909 93.0 947 1069 994 984 1039 979 102.1 99.4
Women 78.4 777 80.1 855 883 81.6 90.7 90.9 81.1 900 7838 80.4 84.4
Under age 60 81.7 80.1 80.8 886 905 88.4 99.6 97.8 900 964 88.0 89.0 88.8
Aged 60 and over 87.0 885 847 868 913 86.6 94.8 89.8 905 973 87.0 93.3 97.4
Income under $50,000 80.2 753 81.6 843 899 81.7 911 845 876 949 730 83.8 84.6

Income $50,000 and over 86.7 91.8 82.1 934 913 96.2 1069 1052 93.7 96.7 1004 98.9 96.4

Is this a good time to buy major household items?

FLORIDA 96.5 1019 974 1021 90.3 92.6 101.2 100.7 99.7 1034 101.7 100.3 102.0

Men 1023 1044 98.6 102.8 88.1 92.0 103.8 100.5 105.8 108.4 106.7 106.2 103.7
Women 90.9 99.6 96.3 1014 924 93.2 98.8 1009 939 987 97.0 94.8 100.3
Under age 60 97.4 100.0 100.0 100.9 89.7 94.5 97.5 994 98.2 1029 1012 965 99.5
Aged 60 and over 947 1057 920 106.7 89.5 87.2 109.8 105.6 1045 1056 103.6 1084 1054
Income under $50,000 87.0 96.4 88.2 93.8 80.1 89.1 95.0 957 933 976 943 95.3 88.4
Income $50,000 and over 108.0 107.8 1059 110.8 98.4 100.7 107.7 106.9 110.5 109.7 109.7 106.2 1111
*Revised. tPreliminary. Jun-16 Jul-16 Aug-16 Sep-16 Oct-16 Nov-16 Dec-16 Jan-17 Feb-17 Mar-17 Apr-17 May-17 Jun-17
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CHARACTERISTICS OF SURVEY RESPONDENTS FOR CURRENT MONTH

Sample Size 479 Race
% Non-white

Average age 46 % White
Income Characteristics Hispanic Origin
% less than $20,000 12 % Yes

% $20,000 to $29,999 9 % No

% $30,000 to $49,999 21

% over $50,000 58
Data Collection Dates: June 1 to 28, 2017
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