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Consumer Sentiment

Consumer sentiment among Floridians rose less than a point in August to 91.2. Of the five components that
make up the index two rise and three declined. Perceptions of personal finances now compared to a year ago fell 2.5
points to 83.4 while expectations of personal finances a year from now declined by half a point to 101.3. Expectations of
U.S. economic conditions over the next year rose nearly five points to 88.8 while expectations of U.S. economic
conditions over the next five years rose six points to 88.9. Perceptions as to whether it is a good time to buy big ticket
consumer items fell more than 4 points to 93.4.

“On balance the preliminary index for August is relatively upbeat, but this does not show the full effect of the
decline in the stock market,” said Chris McCarty the Survey Director. “Prior to the crash that began about a week ago
Floridians were particularly optimistic about the future direction of the U.S. economy. There were exceptional gains
among households with an annual income over $50,000 for both the short and long term outlook of the U.S. economy.
Much of that optimism was likely erased this week when the panic in the Chinese stock market spilled over into U.S.
equities. Even as the market recovers, losses of this magnitude will raise questions among consumers, many who are
invested in stocks through retirement accounts.”

Up until a week ago economic indicators for Florida were relatively positive. The unemployment rate for July
was 5.4 percent, down .2 percent from June. Job gains were led by trade, transportation and utilities, a category that
includes retail trade, and leisure and hospitality. The labor force declined by 53,000 which contributed to lower
unemployment and the labor force participation rate continued to fall and is now at 58.5, the lowest since June 1983.
While the median price of a single family home fell $3,600 to $199,900, the volume of sales remains strong. Consumer
prices rose by only .1 percent, and gas prices in particular have remained low declining by more than 15 cents since last
month. The stock market had been stable for most of the month, but is now down more than 10 percent, a decline
most economists would consider a correction.

“Normally the Federal Reserve would not factor the stock market in their decisions to raise interest rates,” said
McCarty. “They were prepared to raise rates in September, but given the mixed economic signals and the global nature
of this decline they will likely wait until December. Given the central role China plays as an exporter of goods and the
potential for a future consumer of U.S. products the effects of the problems in the Chinese economy are likely not over
yet.
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Nov-14 Dec-14 Jan-15 Feb-15 Mar-15 Apr-15
Consumer Sentiment Index

828 843 859 876 93.1 93.7 97.3 947
845 862 883 895 99.8 97.1 100.1 97.6
811 824 833 857 86.9 90.5 947 921
886 838 895 916 96.2 97.8 1019 100.1
781 817 825 86.0 86.1 82.6 855 83.6
68.7 820 752 793 88.5 89.5 914 90.6
882 866 916 922 101.8 102.8 105.1 101.3

Personal financial situation now compared to a year ago
752 726 758 733 77.5 84.9 88.1 853
786 744 802 76.6 86.8 90.3 92.3 894
717 709 71.0 69.9 68.9 79.8 84.2 815
840 812 813 792 84.2 90.9 934 937
68.6 672 715 705 64.1 68.8 753 655
534 71.0 518 608 68.8 74.6 80.8 76.7
832 737 865 783 89.3 100.9 99.3 100.2

Personal financial situation expected one year from now
834 833 819 857 102.0 1012 104.7 103.2
828 871 822 894 105.0 1042 1049 1059
839 797 816 818 99.2 98.5 104.5 100.7
1000 96.3 911 1004 110.7 1075 1126 114.0
722 758 747 76.2 82.0 84.2 833 78.2
805 831 756 77.2 101.0 101.0 1015 106.2
86.3 857 860 923 1056 110.2 109.7 103.3

Expected national economic conditions over the next year
790 825 858 87.0 95.7 93.4 954 93.2
80.7 840 862 889 1005 97.9 97.9 942
773 810 854 849 91.1 89.2 931 922
825 860 89.1 89.2 97.5 96.7 98.7 97.6
75.7 80.7 817 86.7 89.2 85.5 86.2 839
625 769 824 821 92.1 90.8 904 88.1
835 855 889 89.8 1043 987 1015 98.6
Expected national economic conditions over the next 5 years
809 856 851 873 91.9 90.2 92.4  90.0
834 866 87.6 867 1029 90.6 97.7 94.0
785 846 825 879 81.7 89.8 87.4 86.3
82.7 864 858 850 90.7 93.8 96.0 92.6
79.1 850 828 893 93.0 80.0 82.7 87.0
684 934 788 86.8 88.7 88.8 85.7 88.2
851 850 89.6 888 99.6 93.0 1013 926

Is this a good time to buy major household items?
955 974 1009 1049 98.6 98.7 106.0 101.9
97.0 98.8 1054 105.8 104.0 102.6 108.0 104.4
939 960 96.0 104.0 935 95.0 104.2 99.6
94.0 941 100.2 1039 98.0 100.2 108.9 102.5
95.2 99.7 101.8 107.3 1022 947 100.1 103.2
787 856 874 895 91.9 92.3 98.5 93.9
102.8 103.2 106.7 111.7 1103 111.3 113.6 112.0
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Sample Size
Average age

Income Characteristics
% less than $20,000

% $20,000 to $29,999
% $30,000 to $49,999
% over $50,000

Data Collection Dates:
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CHARACTERISTICS OF SURVEY RESPONDENTS FOR CURRENT MONTH

451 Race
% Non-white
47 % White
Hispanic Origin
18 % Yes
12 % No
24
46

August 1 to 24, 2015

Bureau of Economic and Business Research, University of Florida

28
72

23
77

Gender
% Male
% Female

Region

% North

% Central

% Southeast
% Southwest

55
45

22
17
29
32
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