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Consumer Sentiment

Consumer sentiment among Floridians dropped again in June to 89, one point down from May’s revised reading and tied
with September 2015 for the lowest reading in the last 18 months, according to the latest University of Florida consumer
survey.

Of the five components that make up the index, three decreased and two increased.

Perceptions of one’s personal financial situation now compared with a year ago showed the sharpest drop, falling 3.5
points from 85.5 to 82.0. This decline was shared by all Floridians except those with income above $50,000, whose
reading rose 4.3 points. In contrast, those with annual incomes under $50,000 dropped 7.4 points from last month.

Opinions as to whether now is a good time to buy a big-ticket item such as an automobile went up slightly, from 94.2 to
95.4, but again the perceptions of those with income below $50,000 went down.

“The trend of these two components together over the past three months indicates that perceptions of current
economic conditions have deteriorated among Floridians, but this pessimistic sentiment started a month earlier for
those with annual incomes under $50,000,” said Hector H. Sandoval, director of the Economic Analysis Program at UF’s
Bureau of Economic and Business Research.

Expectations of personal finances a year from now were also down slightly, from 102.5 to 101.7.

Views of the future national economy were mixed: Expectations of U.S. economic conditions over the next year rose half
a point to 83.4, while expectations of U.S. economic conditions over the next five years decreased 2.3 points, from 84.9
to 82.6.

Florida consumer sentiment is suffering a three-month decline even as some economic indicators are positive. According
to the latest report from the U.S. Bureau of Economic Analysis, Florida’s state Gross Domestic Product ranked fifth in the
nation for the fourth quarter of 2015.

Florida’s unemployment rate declined again in May, dropping one-tenth of a percentage point to 4.7 percent. The
number of jobs added in May statewide was 253,900, a 3.2 percent increase compared with last year. Florida’s economy
is growing, with more jobs added every month for 70 consecutive months.

“While the decline in the sentiment index was marginal, it's worth noting that this is the third straight month of
declines,” said Christopher McCarty, director of UF’s Bureau of Economic and Business Research. “The national and
international context may contribute to further declines over the next few months. As the campaigns for U.S. president
get in full swing, it’s not unusual to see drops in sentiment as consumers hear negative economic opinions and
anticipate what each candidate might do.”

- more -



McCarty also pointed to potential challenges in the months ahead.

“There are lingering problems with weak wage growth and lower-than-expected inflation, reflecting tepid demand,”
McCarty said. “Internationally, many economies, such as Europe and Japan, are struggling with very low inflation and
addressing it through negative interest rates. Britain’s very close vote to leave the European Union will have an
enormous effect on U.S. and Floridian consumer sentiment in the coming months. The immediate effect will be through
a sharp fall in the stock market as most investors did not truly believe this would happen, so the result has not been
factored into current prices. This will only be the beginning of the consequences of this move. Other European
countries may also decide to leave the EU which could lead to a wave of protectionism that will affect international
trade markets for quite some time. Much like the last recession we are in uncharted territory.”

Conducted June 1-20, the UF study reflects the responses of 406 individuals who were reached on cellphones,
representing a demographic cross-section of Florida.

The index used by UF researchers is benchmarked to 1966, which means a value of 100 represents the same level of
confidence for that year. The lowest index possible is a 2, the highest is 150.
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FLORIDA ECONOMIC AND CONSUMER SURVEY Y
June 24th, 2016
Bureau of Economic and Business Research
University of Florida

Jun-15 Jul-15 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15 Jan-16 Feb-16 Mar-16 Apr-16 May-16 Jun-16
Consumer Sentiment Index

FLORIDA 89.8 90.5 90.7 89.0 89.2 911 91.6 924 918 941 910 90.0 89.0
Men 934 924 959 915 903 93.7 96.6 947 939 969 955 91.2 93.4
Women 86.4 88.7 859 865 882 88.7 86.9 90.1 898 916 86.7 88.8 84.9
Under age 60 944 9338 93.1 934 938 93.4 96.3 964 976 96.1 955 95.2 92.3
Aged 60 and over 795 787 84.9 770 782 85.0 79.4 809 782 889 80.0 77.5 79.3
Income under $50,000 87.0 844 858 878 853 89.4 87.3 91.8 89.7 917 87.1 85.6 83.8

Income $50,000 and over 96.3 96.9 98.2 92.1 95.1 97.0 99.3 948 974 988 951 95.9 97.2

Personal financial situation now compared to a year ago

FLORIDA 79.3 859 826 812 798 86.9 80.7 834 839 842 804 85.5 82.0
Men 852 87.8 89.7 863 831 88.7 88.0 846 927 895 851 89.4 84.5
Women 73.7 841 76.0 763 76.7 85.3 73.9 824 757 793 76.0 81.8 79.8
Under age 60 835 934 87.0 863 858 91.7 90.2 87.7 926 89.1 889 95.9 90.5
Aged 60 and over 69.5 59.0 713 663 645 72.4 57.9 716 627 706 594 58.5 58.3
Income under $50,000 732 712 71.8 750 705 77.6 72.1 788 778 764 713 78.2 70.8

Income $50,000 and over 91.0 1008 964 884 910 1011 917 89.6 945 944 89.0 92.6 96.9

Personal financial situation expected one year from now

FLORIDA 1029 101.8 1004 97.0 984 98.5 98,5 104.0 994 105.7 101.2 1025 101.7
Men 101.1 1024 1002 976 982 1029 104.8 103.3 1025 1053 103.6 1052 1055
Women 104.7 101.2 100.6 96.4 985 94.5 92.6 1047 965 1059 98.9 99.9 98.0
Under age 60 111.0 106.5 106.7 106.8 108.7 105.0 107.0 112.2 108.7 112.2 1105 111.0 109.7
Aged 60 and over 84.4 847 80.0 725 727 79.9 77.6 816 775 868 772 82.4 79.3
Income under $50,000 106.1 99.7 1023 987 963 100.6 100.1 106.8 98.7 109.8 104.2 101.7 101.9

Income $50,000 and over 101.5 1034 101.8 959 1027 1035 100.6 104.2 104.1 1065 101.8 106.1 103.7

Expected national economic conditions over the next year

FLORIDA 85.0 839 889 853 848 84.8 85.9 850 873 895 856 82.9 83.4
Men 90.6 854 958 839 833 88.1 89.4 859 863 959 937 82.8 88.7
Women 79.7 825 826 866 86.3 81.8 82.6 842 882 836 782 83.0 78.5
Under age 60 912 857 90.6 89.0 873 86.0 89.0 88.9 922 911 886 84.7 85.8
Aged 60 and over 719 775 86.8 756 79.0 81.5 76.8 746 76.2 856 79.0 78.7 75.1
Income under $50,000 82.6 7838 825 881 824 88.2 81.9 894 895 894 832 79.1 81.9

Income $50,000 and over 90.9 88.7 97.6 820 86.9 85.2 91.0 834 875 912 882 88.3 88.8

Expected national economic conditions over the next 5 years

FLORIDA 845 832 884 852 86.2 86.7 90.8 88.2 873 900 86.2 84.9 82.6
Men 87.0 843 971 873 852 88.9 93.4 942 885 927 922 84.5 87.4
Women 82.0 822 80.3 832 872 84.7 88.5 827 86.1 875 80.6 85.3 78.1
Under age 60 89.0 84.8 88.7 879 891 87.5 93.3 919 909 898 881 87.8 80.9
Aged 60 and over 75.1 795 895 784 80.7 85.7 83.2 778 797 917 829 78.8 86.8
Income under $50,000 819 80.1 834 846 839 86.4 87.5 885 837 876 809 80.7 78.9

Income $50,000 and over 92.7 855 98.3 88.8 90.2 89.7 98.6 885 963 936 894 89.3 88.0

Is this a good time to buy major household items?

FLORIDA 97.5 97.6 93.2 96.2 96.8 98.7 101.9 1011 101.1 1014 1014 942 95.4

Men 103.2 102.1 96.6 102.7 101.6 100.1 1075 1056 99.8 101.0 103.1 943 101.0
Women 92.0 93.4 90.1 90.1 92.2 97.4 96.8 96.9 1024 101.7 999 94.2 90.1
Under age 60 97.3 98.5 92.7 97.1 97.9 96.8 101.9 1015 103.7 984 1014 96.8 94.9
Aged 60 and over 96.6 93.1 97.0 92.3 94.0 1052 1017 991 947 1101 1012 89.2 97.1
Income under $50,000 91.0 92.2 89.0 92.5 93.2 94.3 94.9 952 988 952 957 88.1 85.5
Income $50,000 and over 105.4 1058 969 1054 104.6 1055 1146 1084 104.8 1085 1069 103.1 108.8
*Revised. tPreliminary. Jun-15 Jul-15 Aug-15 Sep-15 Oct-15 Nov-15 Dec-15 Jan-16 Feb-16 Mar-16 Apr-16 May-16 Jun-16
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Sample Size
Average age

Income Characteristics
% less than $20,000

% $20,000 to $29,999
% $30,000 to $49,999
% over $50,000

Data Collection Dates:

FLORIDA ECONOMIC AND CONSUMER SURVEY
June 24th, 2016
Bureau of Economic and Business Research

University of Florida

CHARACTERISTICS OF SURVEY RESPONDENTS FOR CURRENT MONTH

406 Race
% Non-white
45 % White
Hispanic Origin
14 % Yes
16 % No
19
51

June 1 to 20, 2016

Bureau of Economic and Business Research, University of Florida

30
70

23
77

Gender
% Male
% Female

Region

% North

% Central

% Southeast
% Southwest

56
44

21
21
30
28
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